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Appendix B 
 
 
 

Public Involvement and Participation Information 
 



The information in this Appendix supplements the information contained in the body of 
the Annual Report under MCM No. 2. 
 
A summary of the print ads that were run to fulfill the commitments of this MCM is 
contained in Attachment 4 to this Appendix B. 
 
BMP 2-1.c: 
For the Year 1 Annual Report Public Workshop, four print ads were run in the local 
papers to encourage citizens to 
participate in the Public Workshop held on November 5, 2007: 
* 10/26/07 Carmel Pine Cone -circulation 22,000 per issue 
* 11/2/07 Carmel Pine Cone-circulation 22,000 per issue 
* 11/3/07 The Herald-circulation 35,327 per issue 
* 11/5/07 Monterey County Weekly- circulation 39,650 per issue 
 
The public workshop ads included information on where the public could view the annual 
report. A complete copy of the annual report was made available prior to the Workshop in 
City Halls, the county clerk's office in Salinas, and local city libraries for review. 
 
Prior to the ads appearing in the local papers an announcement publicizing the Workshop 
and where to view the annual report was posted on the SEA website, sent to the 
MRSWPPP list serve which is maintained by the Program Manager, posted in the cities 
and the county of Monterey’s public offices, posted at community centers, libraries, and 
distributed at events and schools by the SEA educator. 
 
For the Year 2 Annual Report Public Workshop held on November 3, 2008, similar 
publicity was provided.  However, as described in the body of this Annual Report under 
this BMP, a different format was used to try to generate more public attendance and 
participation. As a result, 16 members of the public attended.  The following is a synopsis 
of the public comments received at this Workshop: 
 

• Lorna Moffat, of Monterey  
- Said she felt that pesticide pollution is being ignored in the City of Monterey 
- Said that spraying is sometimes conducted close to rainfall events 
- Claimed that IPM procedures are not being followed 
- Said that much Roundup and Surflon and other pesticides are running off into 

Monterey Bay, and that these pesticides are linked with lymphoma 
- Claimed that City of Monterey staff denied they were using pesticides when 

in fact they were. 
- Requested that the City of Monterey stop spraying with these products and 

revise their landscaping policies and procedures to help accomplish this 
objective 

(Note:  Ms. Moffat also submitted the handwritten comments contained in 
Attachment 6 that pertain to those listed above.) 

 



• David Dilworth, of Carmel (representing “Helping Our Peninsula’s Environment”) 
- Said he felt that the MRSWMP is “greenwash” 
- Said he doesn’t feel that training or public education are helping to stop 

pollution 
- Said the storm water regulations were years late in being implemented by the 

Federal government 
- Said that runoff from Del Monte Avenue in Monterey, near the “Window on 

the Bay” occurs from over-irrigation in this vicinity 
- Said that lots of pesticide use occurs in the City of Monterey 
- Claimed that the City of Monterey’s pesticide application record keeping was 

not satisfactory 
- Said he felt that storm water ordinances are needed 

 
• Robin Lee, of Salinas 

- Commented that the new Trader Joe’s store complex in Monterey did not utilize 
LID concepts, but that the contractor had done a good job with the project (Mr. 
Reeves reported that this project pre-dated the MCM 5 requirements pertaining 
to New Development and Redevelopment projects) 

- Said she would like to see opportunities not missed to apply LID concepts in 
upcoming in-fill and redevelopment projects 

 
• Steve Shimek, of Marina (representing the “Monterey Coastkeeper”) 

- Suggested consulting with other organizations that are able to provide teacher 
training, to see if they can provide helpful advice on how to accomplish this 
(pertains to one of the Measurable Goals for MCM 1) 

- Reported that sidewalk washing near his office in downtown Monterey recently 
resulted in a lot of water going down the street and into the storm drain system 

- Urged more rapid and vigorous enforcement of commercial washers BMPs 
- Recommended tracking upstream in the storm drainage systems to find and 

eliminate sources of pollutants 
- Said that he is starting to see street sweeping in Marina, which he had not 

previously observed during his many years of living there, and attributed this to 
the MRSWMP street sweeping BMPs 

- Commended the MRSWMP Group for its improved efforts in getting more 
public input at today’s Workshop, compared to last year’s 

- Encouraged the MRSWMP Group to influence the City of Marina to carry out its 
BMP obligations under the MRSWMP in spite of Marina’s having filed a 
request to terminate their participation in the storm water program 

 
Much of this input from the audience was directed at specific activities in individual 
cities.  The representative from the City of Monterey described the City’s ongoing work 
in the areas of pesticide and landscape management, and said he would provide these 
comments to the appropriate City staff member for followup.  He also reported that the 
City is taking enforcement actions against commercial washers when they are observed 
violating Ordinance requirements. 



 
The other comments generally pertained to BMPs and/or Measurable Goals that are 
already contained in the MRSWMP.  One commenter suggested contacting other 
organizations that reportedly been successful in scheduling teacher training, to see if they 
can offer any suggestions or assistance in accomplishing this.  This was the only 
comment that led to a revision to the Annual Report when it was prepared in its final 
form for submittal to the RWQCB. 
 
BMP 2-1.d: 
The Commercial Washers Workshop, which constitutes Workshop No. 1 under BMP 2-
1.d for Year 2, was held on the evening of Wednesday, April 16, 2008 in the City of 
Seaside’s Oldemeyer Center.  The Workshop ended at approximately 7:00 p.m.  The 
Workshop had been publicized through display ads in the Coast Weekly and the Carmel 
Pinecone, and through direct mailing of brochures to several hundred businesses that 
were believed to potentially perform Commercial Washing as one of their services. 
 
Attending on behalf of the MRSWMP Group were Ms. Krafft, Mr. Reeves, Mr. 
Quattlebaum, Mr. Lundegard, Mr. Hanson, Mr. Leggett, Ms. Sidenstecker, and Mr. 
Jaques.   
 
Representatives from other agencies included  Ms. Harris of MRWPCA, Mr. von Dohren 
of CAWD, and Mr. Ricker of the City of Salinas. 
 
Fifteen individuals who own, or work in, businesses in one or more of the Commercial 
Washer categories attended the Workshop.  Materials were handed out containing 
information describing the Proposed Approach to Managing the Discharges from 
Commercial Washers, (including the tri-fold brochure in Attachment 5 to this Appendix 
B) which the Management Committee approved at its last meeting.  A PowerPoint 
presentation was made providing an overview of the storm water regulations, how these 
affect Commercial Washers, and the Proposed Approach to Managing these Discharges. 
 
The presentation and the materials seemed to be well received by the audience.  There 
were numerous questions and answers, clarifications, and discussion.   
 
One issue that was clarified had to do with the need to collect and properly dispose of 
very small quantities of wash water from small washing jobs, such as washing a small 
awning.  An audience member explained that such jobs are so small, and take only a few 
minutes to perform, that there is too little water to be able to collect it.  The individual 
went on to say that the quantity was so small that it would not even flow to the storm 
drain, but instead would just evaporate from the surface.  It was found that this is 
addressed in the language on page 10 of the yellow handout booklet, which reads as 
follows:  “However, small amounts of wash water that cannot reasonably be collected 
may be allowed to evaporate on a paved surface.”  This provides reasonable discretion to 
cover this type of situation.   
 



There appeared to be general acceptance and support of the Proposed Approach, and 
some of the audience members said they were already practicing many of the BMPs that 
are contained in the Proposed Approach. 
 
In subsequent discussions at the Management Committee meetings during the summer of 
2008, it was learned that it will not be possible, due to ordinance and policy limitations 
within the individual jurisdictions, to require compliance with these requirements as a 
condition of business license renewal.  It was then decided to mail a letter to each 
potential Commercial Washer business informing them of the requirements, and notifying 
them that they could be subject to enforcement actions if they did not comply with them.  
Such a letter was scheduled to be mailed out early in Year 3, with the detailed 
requirements to be posted on the SEA website and referred to in the letter. 
 
A copy of the advertisement, and the tri-fold brochure that was distributed at the 
Workshop, are contained in Attachment 5 to this Appendix B. 
  
BMP 2.2a: 
The dirty word radio ad "Cigarette Butts" aired on several radio 
stations in order to encourage individuals to participate in Coastal 
Clean Up Day and not to litter cigarette butts on the ground: 
* KWAV from 9/10/07-10/14/07, 72 spots 
* KYZZ from 9/10/07-10/19/07,120 spots 
* KDON 9/17/07-10/7/07, 30 spots 
* KPIG 9/17/07-10/5/07, 45 spots 
 
Copies of publicity prepared by the State Parks Department and the California Coastal 
Commission describing the results of the 2008 Coastal Cleanup Day event in the 
MRSWMP area are contained in Attachment 3 to this Appendix B.  Also included in 
Attachment 3 is a publicity flyer that was posted on the SEA website promoting 
participation in the event. 
 
BMP 2-2.c: 
Stenciling of storm drain inlets was performed under both MCM 1 and MCM 2.  Students 
were involved in the MCM 1 stenciling, and adults were involved in the MCM 2 
stenciling.  The following is a summary of the stenciling work performed under both 
MCMs 1 and 2 during Year 2:   
MCM 1: 

Total Number of Student Volunteers: 267 
 Elementary students: 54 
 Middle school students: 125  
 High School students: 45 
 College students: 43 
Total Number of Student Volunteer Hours: 264  

 Total inlets stenciled by students for all cities: 114 
 



MCM 2: 
Total Number of Adult Volunteers: 59 
Total Number of Adult Volunteer Hours: 155.50  
Total inlets stenciled by adults for all cities: 266 

 
Total inlets stenciled by students (MCM1) and adults (MCM2) in all cities: 380 
 
 
BMP 2-2.d: 
Item 1: 
Urban Watch in Monterey for the period 9/8/07-9/7/08: 
20 volunteers worked a total of 367.75 hrs. 
 
Urban Watch in Pacific Grove- for the period 9/8/07-9/7/08: 
16 volunteers worked a total of 260 hrs. 
 
Total of all volunteers and their hours for Monterey County Snap Shot 
Day and First Flush:  
* Snapshot Day, May 3, 2008 - 68 people x 6 hrs.= 408 hours volunteered  
* First Flush, September 22, 2007 - 28 people x 3 hrs.= 84 hours volunteered 
      FF & SS Day Hours Volunteered: 492 hours 
 
The complete 2007-2008 Urban Watch 
 
Item 2: 
 Walk 'N Talk’s and Backyard To Bay Events 

 
* Monterey/Pacific Grove- Backyard To Bay –September 25, 2007 

MBNMS staff spoke to over 200 people in 3 hours outside of the Monterey Bay 
Aquarium. The staff educated people about preparing households for the First Flush 
and storing chemicals properly, picking up pet waste and how to prevent pollution 
from entering storm drains. 
 

* Monterey/Pacific Grove- Backyard To Bay – October 13, 2007 
 MBNMS staff and the Coastal Watershed Council staff set-up the watershed model and 
spoke to 40 people (in front of the Aquarium) in four hours. They emphasized how each 
person can make a difference to protect watersheds. 

 
* Monterey-Walk N’ Talk - June 18, 2008 – 5 people/15 hours 
MBNMS and SEA led the talk for 5 participants for 3 hours. The five participants 
included parents and one staff member from the Monterey Bay Aquarium's (MBA) 
Student Guide Program. This was a pilot program requested by MBA in order to engage 
family members of student guides in community activities. Lisa Emanuelson from 
MBNMS gave an overview of the Sanctuary and answered questions.  Maris 
Sidenstecker, from the SEA program took the group to a storm drain outfall to discuss the 



local volunteer monitoring programs and had participants test water samples. The group 
concluded their outing with stenciling a few storm drain inlets on their way back to MBA. 

 
* Pacific Grove - Backyard To Bay Event –August 30, 2008   
 MBNMS staff spoke to 30 people in 3 hours about the upcoming First Flush and how to 
prepare. They explained how using fertilizer and pesticides before it rains can flush into 
storm drains. Members of the public were asked to dispose of unwanted pesticides, motor 
oil, antifreeze, paint and fertilizer at a household hazardous waste facility. 
 
Item 3: 
In addition to the numerous print ads placed by the SEA group in local papers public 
participation events were publicized as follows: 
 
- Email list-serves by the SEA group, Sanctuary, individual cities and nonprofit partners.  
 
- Flyers given out at community events by SEA , and the Sanctuary and posted on their 
individual websites.  
 
- Preparing for the first big rainstorm or “First Flush” was publicized through KION 
television station on their morning weather segment 9/20/07. Viewers were reminded to 
keep their property clean around their home from pollutants, chemicals, and trash.  
 
In addition, Gobind Uppal  a high school urban watch volunteer aired the “First Flush” 
dirty word ad on Robert Louis Stevenson’s high school radio program in September 2007 
to encourage volunteer participation in First Flush. 
 
- Storm drain stenciling events were listed on the Volunteer Center for Monterey County 
website. Volunteers who had signed up at local events to participate in SEA stenciling 
events were contacted by the SEA education coordinator to participate in several 
opportunities. The REI business in Marina was approached on an individual basis as their 
store manager had expressed interest in stenciling around their store. 
 
- Additionally, events were publicized in the event section of local media papers and 
posted on the local television station community events calendars 
and websites. 
 
Item 4: 
During Year 1 a Professional Services Agreement (PSA) was executed between the 
MRSWMP Group (through its Program Manager, MRWPCA) and the Monterey Bay 
Sanctuary Foundation to conduct the expanded outfall monitoring program which is one 
of the Measurable Goals under this BMP.  The PSA is an ongoing form of agreement, 
under which work assignments are authorized through the issuance of Requests for 
Service (RFS). 
 
Attachment 1 to this Appendix B contains the scope of work and costs for the monitoring 



that was performed during Year 2. 
 
BMP 2-3.a: 
Agendas from the meetings of the Citizen Water Quality Monitoring Network that were 
held during Year 2 are included in Attachment 2 to this Appendix B. 



Attachment 1 
 

Monterey Regional Storm Water Management Plan (MRSWMP) Expanded 
Monitoring Program 

 
The Monterey Bay Citizen Watershed Monitoring Network will coordinate the expanded 
monitoring program for the MRSWMP group.  This entails monitoring 20 outfalls (see 
below) four times a year.  The outfalls will be monitored two times following the 
protocols and parameters for the Urban Watch dry weather monitoring program.  In 
addition, the 20 outfalls will be monitored 2 more times following the protocols and 
parameters for the Dry Run and First Flush programs.  The tasks include: 
 

1) Recruit volunteers 
2) Train volunteers 
3) Coordinate monitoring including; manage volunteers, data entry, data analysis 
4) Produce one report that will incorporate all of the results from the four monitoring 

events. 
 
List of sites: 
New Sites 
 Pacific Grove 
1 24" No end of Grand Avenue at Ocean View Blvd. 
2 24" No end of Grand Avenue at Ocean View Blvd. 
3 24" No end of Fountain Avenue at Ocean View Blvd. 
4 2-24" No of Oceanview Blvd. between Fountain and 15th St 
5 24 or 30" at the Hopkins Marine lab, near the MB Aquarium 
  
 Seaside 
6 6'x6' box culverts NW of the end of Canyon Del Rey at Sand Dunes Dr (Monterey 

Beach Hotel) 
  
 Carmel 
7 36"x60" box culvert at the W end of 4th Ave 
8 24" W end of Ocean Ave. 
9 24" W end of 8th Ave. 
10 2-36" S of Carmel Mission discharging to the Carmel River  
 
Existing Sites: 
 Seaside 
11 Bay Street 
 

Monterey 
12 Twin 51s 
13 San Carlos 
14 Steinbeck 



 
 Pacific Grove 
15 Hopkins 
16 8th Street 
17 Greenwood Park 
18 Lover’s Point 
19 Pico 
20 Asilomar 



COST SUMMARY 
(Note:  The total cost of $43,210.00 for the work of this RFS 2007-01 will be paid in four equal 
quarterly installments of $10,802.50 on September 8, 2007, December 8, 2007, March 8, 2008, 
and June 8, 2008. 

 
 



Attachment 2 
Agendas from Citizen Watershed Monitoring Network 

Meetings Held During Permit Year 2 
 





Attachment 3 



 
 



Attachment 4 
 

Summary of Print Ads Run During Year 2 in Support of MCM 
2 
 
 

Monterey County Weekly 8 ads  
9/20/07 Color Storm Drain  
9/20/07 First Flush Volunteers 
11/5/07 Public Workshop  
2/21/08 Got Bugs? 
4/10/08 Commercial Washer’s Workshop 
4/17/08 Snapshot Day Volunteers 
5/22/08 Urban Watch Volunteers 
5/29/08 Color Storm Drain 
Circulation per issue: 39,650 x 8 =317,200 impressions 
  
The Monterey County Herald (4 ads in Saturday paper) 
9/22/07 First Flush Volunteers 
11/3/07 Public Workshop 
5/17/08 Street Sweeping  
5/24/08 Urban Watch Volunteers 
Circulation per issue: 35,327 x 4 =141,308 impressions 
  
The Carmel Pine Cone (6 ads) 
9/21/07 First Flush Volunteers 
10/26/07 Public Workshop  
11/2/07 Public Workshop  
4/11/08 Commercial Washer’s Workshop 
5/23/08 Urban Watch Volunteers 
5/30/08 Street Sweeping  
Circulation per issue: 22,000 x 6 = 132,000 impressions 
  
The Salinas Californian  (2 ads) 
4/22/08 Color Storm Drain 
5/17/08 Color Storm Drain  
Circulation per issue: 19,638 x 2 ads = 39,276 impressions 
  
El Sol (Spanish language paper)  (1 ad) 
5/17/08 Color Storm Drain Ad 
Circulation per issue: 15,600 x 1 ad =15,600 impressions 



Attachment 5 
 
 

Commercial Washers Workshop Materials (BMP 2-1.d) 



AD PLACED IN PRINT MEDIA  
TO INVITE COMMERCIAL WASHERS  

TO ATTEND EDUCATIONAL WORKSHOP
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TRI-FOLD FLYERS MAILED TO COMMERCIAL WASHERS 
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Attachment 6 
 
 

Lorna Moffat Comments (BMP 2-1.c) 
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